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INTRODUCTION
The importance of visual guidelines for any business or organisation could be summarised in one sentence: 
“Don’t put the cart before the horses”. It is one thing to create visually appealing communication tools, but it is of 
crucial importance to remember that these tools will eventually define what DUCORP is. Appending our logo on 
dissimilar productions, streaming in from every direction, would leave an impression of untidiness. But it would also 
make our brand less recognisable.

Consistently following visual guidelines, on the other hand, helps people define who and how different DUCORP is. 
It also saves precious time which would otherwise be spent trying to reinvent the wheel or briefing subcontractors. 
A consistent branding means more hours spent on content and less on unnecessary layout experimentation.

This document provides a new set of visual guidelines for DUCORP, which are meant to lay the new foundations of 
our existing communication products while leaving room for creativity. They revolve around two core elements: a 
refreshed logo, which ensures visual continuity while seamlessly integrating our brand name and tag-line.

It translates the idea of “Innovation across borders”, which is now how DUCORP defines itself. These guidelines are 
now an integral part of this definition as well, and as such should become a point of reference for anyone working on 
internal and external communication products.
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ABOUT DUCORP
Ducorp is a family investment company based in the UAE. Our mission is to cultivate our family values in our venture studio and 
business satellites. That is, caring about each team member and helping them achieve their goals in life, and supporting them to 
become world-class professionals. It also means coming together as a team to solve the problems of the customers and partners 
(i.e., communities) of our businesses with just the right solution for them. 

We believe that a business is a collection of people, serving the needs of other people. Helping our team grow to their full potential 
creates a purposeful organization that is better at serving others. 

In 2019, we created Ducorp’s X-Team to bring together a collection of amazingly talented individuals. We coach our X team to 
challenge themselves as individuals and bring out what they want to do and what they are good at. We focus their talents on 
building and supporting Ducorp’s businesses. We tell the world our story on this journey together. 

Today, our X-Team can create software, craft and tell compelling stories, build hardware solutions, together with all the elements 
of business administration, finance and legal. We encourage our team and customers to be themselves and deal with us as 
human beings, no pretensions.  

The businesses we invest in, build and cultivate have a simple business model: Engage a community of members by telling their 
stories and sharing those stories that touch them. We listen, then serve them with solutions that they appreciate and make their 
lives better. We think that stories that matter need to be told, especially in today’s people’s renaissance. 

We build and cultivate amazing talents and unique businesses. 

#storiesthatmatter #renaissance
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DUCORP LOGOTYPE
•	 DUCORP logo is a simple Typography based on Roboto Condensed itself. This choice has been made as DUCORP 

is a very discreet entity which  holds together the other brands of the Group. Please do not try to reproduce. Use the  
vector format in the Corporate Identity Pack provided for your convenience.
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1.O | LOGO
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1.1 | DUCORP | LOGO WITH LOGOTYPE
The DUCORP logo is our signature. This signature is the key building block of our identity. It must be at all times 
consistent. It reinforces the message of a clear, strong identity for DUCORP. Every aspect of DUCORP’s activities on 
view internally and externally should by identified by use of the logo.

All elements of the logo have a fixed relationship and this must never be adjusted, redrawn or modified
in any way, and must always be reproduced by using approved digital versions.

LOGOTYPE
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1.1.1 | XTM | LOGO WITH LOGOTYPE

SIGNATURE

SYMBOL

LOGOTYPE 1

LOGOTYPE 1
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1.2 | DUCORP | COLOUR VARIATIONS
The DUCORP logo can be used in two different variants.

•	 The one-colour original logo on white background is used on all business stationery and on internal  
organisation tools.

•	 The reversed variant can be placed on other productions with coloured background, such as brochure back pages. 
Only DUCORP supporting colours can be used as background colours with the logo.

LOGO - LANDSCAPE FORMAT
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1.2.1| XTM | COLOUR VARIATIONS

LOGO - PORTRAIT FORMAT LOGO - LANDSCAPE FORMAT
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1.3 | DUCORP | USE ON IMAGES
The DUCORP logo may also be placed on an image. In such scenario, maximum readability must be ensured. The part 
of the image containing the logo should be uncluttered and contrast correspondingly with the logo. Alterations to the 
appearance of the logo using shadows, outlines or similar effects are not permitted.

The black version of the logo should always be used on 
white background as illustrated above.

The white version of the logo can be used on dark 
background as long as it can be easily identifiable  
and legible.
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1.3.1 | XTM | USE ON IMAGES
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1.4 | DUCORP | CLEARANCE
To ensure the integrity of the DUCORP logo, no design elements such as typography or graphics may intrude on the logo 
clearance. The logo clearance is equivalent to the height of the logo as applied around the whole logo.

X

X

X

X

X
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1.4.1 | XTM | CLEARANCE

X

X

X

1 X1 X

The XTM logotype height 

represents the minimum clear 

space which should be kept 

around the Ducorp XTM signature 

to ensure brand recognition  

and consistency.
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1.5 | DUCORP | THINGS TO AVOID

DO NOT DISTORT THE LOGO
(HORIZONTAL DISTORTION)

DO NOT DISTORT THE LOGO
(VERTICAL DISTORTION)

DO NOT CHANGE THE COLOR

DO NOT  ENCROACH ON 
THE LOGO’S CLEARANCE

DO NOT DISPLACE 
LOGO ELEMENTS

DO NOT PUT THE LOGO
AT AN ANGLE

DO NOT USE THE LOGO
IN LOW RESOLUTION

DO NOT CHANGE THE LOGOTYPE DO NOT CHANGE PROPORTIONS

Palicaut vessin Etrac fex 
nition Itat, te, se desin 
resulvit, unum diAn hos 
obus etri, quodi poena-
tus. Hucepost reditiam 
ret? qui populin dit.



D U C O R P  B R A N D  I D E N T I T Y  G U I D E L I N E S  -  T R I D E N T  -  N O V E M B E R  2 0 1 9 1 . 0  |  L O G O  |  1 6

1.5.1 | XTM | THINGS TO AVOID

DO NOT USE THE LOGO IN BLACK 
ON LIGHT BACKGROUNDS.

DO NOT DISTORT THE LOGO

DO NOT CHANGE THE COLOR

DO NOT  ENCROACH ON 
THE LOGO’S CLEARANCE

DO NOT DISPLACE 
LOGO ELEMENTS

DO NOT PUT THE LOGO
AT AN ANGLE

DO NOT USE THE LOGO
IN LOW RESOLUTION

DO NOT CHANGE THE LOGOTYPE DO NOT CHANGE PROPORTIONS

Palicaut vessin Etrac fex 
nition Itat, te, se desin 
resulvit, unum diAn hos 
obus etri, quodi poena-
tus. Hucepost reditiam 
ret? qui populin dit.



D U C O R P  B R A N D  I D E N T I T Y  G U I D E L I N E S  -  T R I D E N T  -  N O V E M B E R  2 0 1 9

2.O | COLOURS



BLACK

PANTONE

Black

CMYK

C 0

M 0

Y 0

K 100

RGB

R 0

G 0

B 0

Web

#000000
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2.1 | DUCORP | MAIN COLOURS
In addition to white, which will often be used as a predominant background colour, the DUCORP brand revolves 
around two main colour formats: black on white and white on black.

The black is mainly used for texts and the gray for alternative, sober backgrounds.
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2.1.1 | XTM | MAIN COLOURS

BLACK

PANTONE

Black

CMYK

C 0

M 0

Y 0

K 100

RGB

R 0

G 0

B 0

Web

#000000
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2.2 | SUPPORTING COLOURS
Each supporting colour refers to specific departments and sector of activity of DUCORP and Ducorp XTM. They 
are proposed to dynamise your communication. Use them in an appropriate context, keeping in mind that the basic 
colour of DUCORP and XTM is Black. The colours are quite bright, so use them with parcimony.

PANTONE CMYK RGB

631 C 67 R 38
M 0 G 188
Y 12 B 215
K 2

PANTONE CMYK RGB

321 C 100 R 0
M 0 G 140
Y 31 B 153
K 23

PANTONE CMYK RGB

144 C 0 R 248
M 48 G 151
Y 100 B 29
K 0

PANTONE CMYK RGB

4715 C 0 R 176
M 42 G 118
Y 45 B 96
K 34

PANTONE CMYK RGB

131 C 0 R 231
M 32 G 166
Y 100 B 20
K 9

PANTONE CMYK RGB

382 C 29 R 193
M 0 G 246
Y 100 B 47
K 0

PANTONE CMYK RGB

313 C 67 R 0
M 0 G 154
Y 12 B 197
K 2

PANTONE CMYK RGB

1787 C 0 R 241
M 76 G 100
Y 60 B 93
K 0

PANTONE CMYK RGB

220 C 0 R 188
M 100 G 4
Y 13 B 100
K 17
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2.3 | PICTURE COLOURS
The pictures used throughout DUCORP’s and XTM’s different communication channels should be  
of appropriate resolution, and of good technical quality but it is also important that the picture’s colours should have 
a crisp and fresh feel. Try to find “natural-looking” stock pictures, with a good mix of well-saturated, vivid colours.

Photos can be used in full colours or black and white.
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3.O | FONTS
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3.1 | FONTS PRINT AND DIGITAL DOCUMENTS
Two font families are used in DUCORP and XTM texts in digital and print documents:  
Roboto and Roboto Condensed.

Roboto, which is much more legible,  is used for corporate communication, commercials, annual reports, brochures, 
flyers, adverts, posters and website for main titles and texts. No other fonts may be used for the core texts. As for 
emails it is very important that you use only Arial font family.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO LIGHT
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO MEDIUM

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO LIGHT ITALIC
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO MEDIUM ITALIC

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO REGULAR
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO BOLD

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO ITALIC
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO BOLD ITALIC
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Roboto Condensed is mainly used for contact details and other small information in corporate communication,  
commercials, annual reports, brochures, flyers, adverts, posters and website. No other fonts may be used for contact details. 
In extremely exceptional situations like email signatures, you are allowed to use Arial font family.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO LIGHT

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO BOLD
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO LIGHT ITALIC

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO BOLD ITALIC
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO REGULAR

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ! @ # € % ^ & * (  )

ROBOTO ITALIC

3.1.1 | FONTS PRINT AND DIGITAL DOCUMENTS

BE CAUTIOUS WITH COLOURED BACKGROUNDS!
Good readability should always be ensured when using typography. White text on coloured surfaces shall therefore  
only be used sparingly, with an appropriately large font size and a good contrast ratio.
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4.O | PRODUCTS
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The Ducorp XTM business card features two sides: one with the Ducorp XTM logo on a black background,  
and one with the contact details of both XTM Ltd. and the owner.

PRINTING RECOMMENDATIONS : 

•	 PAPER WEIGHT | 350 gms

•	 SPECIAL COLOUR | UV VARNISH ON BLACK ELEMENTS

Roboto Condensed Bold | 9.46 pt
Roboto Condensed Reg. | 7 pt

Roboto Condensed Reg. & Bold | 6 pt | Kerning 40 pt | Leading 8 pt

Roboto Condensed Reg.  | 7 pt | Kerning 40 pt | Leading 10 pt

4.1 | DUCORP XTM | BUSINESS CARDS

DUCORP.CO  UAE  USA  MRU
Family Investment Co.
Media Company & Venture Builder

james@ducorp.co
+230 5429 9312
+1 713 837 6736

JAMES DUCHENNE
Chief Executive Officer

0.7 cm

5.5 cm

9 cm

Kerning 40 pt | Leading 9.8 pt
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DUCORP’s letterhead is a must, as it is serves as an additional advertising and branding tool. Please follow the guidelines 
to ensure proper communication and branding strategy.

4.2 | DUCORP | LETTERHEAD

E :  INFO@DUCORP.CO

W :  DUCORP.CO

7 March 2019

Mr John Smith
78, Dakota Street, Ebene Cybercity,
98911, Mauritius

Dear Mr Smith,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Kind regards,

James Duchenne
CEO, DUCORP LTD.

DUCORP  
1220 BLALOCK RD STE 300, HOUSTON, TX 77055, USA. T :  (713) 396-3038
SHAND STREET, ELEGANCIA COURT, BEAU BASSIN, 1713-01, MAURITIUS.
LEVEL 12, SICOM TOWER, EBENE CYBER CITY, MAURITIUS.
BRN: C18153371 | VAT: 27585155

CENTER

4 cm2.5 cm

2.5 cm

3 cm

7.5 cm

Roboto Condensed Light & Medium 
| 9 pt | Leading 12 pt

Roboto Condensed Light & Medium 
| 9 pt | Leading 14 pt

Roboto Condensed Regular & Bold 
6.5 pt | Kerning 80 pt | Leading 11.5 pt
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4.2.1 | DUCORP XTM | LETTERHEAD

E :  INFO@DUCORP.CO

W :  DUCORP.CO

7 March 2019

Mr John Smith
78, Dakota Street, Ebene Cybercity,
98911, Mauritius

Dear Mr Smith,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Kind regards,

James Duchenne
CEO, XTM LTD.

XTM LTD.  
1220 BLALOCK RD STE 300, HOUSTON, TX 77055, USA. T :  (713) 396-3038
SHAND STREET, ELEGANCIA COURT, BEAU BASSIN, 1713-01, MAURITIUS.
LEVEL 12, SICOM TOWER, EBENE CYBER CITY, MAURITIUS.
BRN: C18153371 | VAT: 27585155

CENTER

3.5 cm2.5 cm

2.5 cm

2.5 cm

7.5 cm

Roboto Condensed Regular & Bold 
6.5 pt | Kerning 80 pt | Leading 11.5 pt

Roboto Condensed Light & Medium 
| 9 pt | Leading 12 pt

Roboto Condensed Light & Medium 
| 9 pt | Leading 14 pt
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The cap is an accessory that can be used for everyday activity. The objective is to disseminate the Ducorp XTM brand.

4.3 | DUCORP AND DUCORP XTM | CAP

CAP - FRONT CAP - BACK
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The t-shirt is an accessory that can be used for everyday activity. The objective is to disseminate the XTM brand.

4.4 | XTM | T-SHIRT

M R U · U S A
0 1 A  -  2 5

T-SHIRT | FRONT T-SHIRT | BACK
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The polo-shirt is an accessory that can be used for everyday activity. The objective is to disseminate the XTM brand.

4.5 | XTM | POLO-SHIRT

POLO-SHIRT | FRONT POLO-SHIRT | BACK
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4.6 | DUCORP AND XTM DECK
These are the different layouts that you can use in your Power Point presentations. 
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4.7.2 | XTM | SOCIAL MEDIA
Here you have a sample of the layouts for social media materials.

PROFILE PICTURE

SOCIAL MEDIA COVER PICTURE
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4.8 | BROCHURE
Here you have a sample of the layouts for publications.

#STORIESTHATMATTER

sideatimihil vides, peris vem feces pertus, que pra o mus con  

sest viripio, st vit. Les ina, quam tem alariam uterbemus occiis.

Cereo videnihiciae quius Catur. Torevit, C. Ahaliissimil ur abus abitemus, 

ta vignatatiu vit. Sim am ficiamentius deorati demqua publiactod con 

vis, que mei patum morumum. Nihiciae publi popubliae qui sentimissi 

per andum, ocae, ompliquo vividees corisqu iditreisquam sediistim 

senatus Catus, opublia perbeme ndions At dienihin dientim moentimus? 

At L. Asdam ete, opublin atus. Ra? At inulvide fui pubitum. Ce fure nost 

firitebatil vis cristam nonfit, quodit.

Quodi efectum erratus sentrae converfes! Catus virisque terfeciae, 

simoressim inequo ut pecta vatientilii senicaperfes te cipim igitili catiam 

iae in atrurnum nosunum, noctum tat, con re virius ca et; hiliam puliu et; 

iptiu mus voccit ius, quonsultorum interfe rtuam, nocaederedii iam tem 

inem peris. Imissignost octum me ina mortus, conculint.

Cereo videnihiciae quius Catur. Torevit, C. Ahaliissimil ur abus abitemus, 

ta vignatatiu vit. Sim am ficiamentius deorati demqua publiactod con 

vis, que mei patum morumum. Nihiciae publi popubliae qui sentimissi 

per andum, ocae, ompliquo vividees corisqu iditreisquam sediistim 

senatus Catus, opublia perbeme ndions At dienihin dientim moentimus? 

At L. Asdam ete, opublin atus. Ra? At inulvide fui pubitum. Ce fure nost 

firitebatil vis cristam nonfit, quodit.

Quodi efectum erratus sentrae converfes! Catus virisque terfeciae, 

simoressim inequo ut pecta vatientilii senicaperfes te cipim igitili catiam 

iae in atrurnum nosunum, noctum tat, con re virius ca et; hiliam puliu et; 

iptiu mus voccit ius, quonsultorum interfe rtuam, nocaederedii iam tem 

inem peris. Imissignost octum me ina mortus, conculint.
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BRAND IDENTITY 
GUIDELINES
# S t o r i e s T h a t M a t t e r 
# R e n a i s s a n c e
# B e a s t M o d e


