J"

N MAVATOURS. LOGO PROPOSAL. 23.10.20

-
ey

L]
<k
= 1
L .-E}I\-‘ 1% o wly
SR RS Ty e
e Pk :ﬂ_ Fe J
[

WWW.XTMMIRROR.COM







10.20

i

[ —I_
_.m_.__. A

|
[ |

01
i
)

v Y I
mq.___

._.....‘_. _? _ b _ : _
1} ,q_h__ _ T
1 U B
i
B L

Al

MAVATOURS. LOGO PROPOSAL 1. 23

)
Lg

-

e

WWW.XTMMIRROR.COM

=

A

/|
1
L)
¥
i
b i
3
L7
_w._
s
- “._,
!
W 1
1
£
I
X
_.. _f
i
T
A
"4.”
i
[



MaV3 \ TouRrS

CAR RENTAL. APARTMENTS. EXCURSIONS



Mava'{ Toure

CAR RENTAL. APARTMENTS. EXCURSIONS

Mava L Tours

CAR RENTAL. APARTMENTS. EXCURSIONS

MIVI\ ToURS

CAR RENTAL. APARTMENTS. EXCURSIONS

MIVI\ ToURS

CAR RENTAL. APARTMENTS. EXCURSIONS






[OURS

CAR RENTAL. APARTMENTS. EXGURSIONS



MAVATOURS ~ MAVATOURS

CAR RENTAL. APARTMENTS. EXCURSIONS CAR RENTAL. APARTMENTS. EXCURSIONS

CAR RENTAL. APARTMENTS. EXCURSIONS CAR RENTAL. APARTMENTS. EXCURSIONS



= r i"

il e
-

il l'-r_'l.'l"'" - |

iy i

e
-

..-'.'_TF-_ -
.

Ij -

"'|r|

. B
im_a

*

e, o ..Hﬂ.l..m“.e. .

¥ III T o — i
.l = ) -.-... ._TII b

o

























JOHN DOE
MANAGING DIRECTOR

5947 3038 ™

MAVATOURS LTD.

Richeterre,Pamplemousses,Mauritius.

Tel: +230 211 3030. Fax: +230 2111919

www.mavatours.com

car rental
apartments
excursions
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LOGO VARIATION WITH DESCRIPTOR



PATH 1

M3aVa \ TourS
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This option is the most conventional one.
The main concept is to use the stereotypes
we find in the tourism industry to convey

a message representing holidays

to the intended audience.

keywords :
Sea, Sun, White beaches and Holidays

PATH 2

AAVATOURS

CAR RENTAL. APARTMENTS. EXCURSIONS

This second optionis to build upon a logotype and
tropical colours to convey an image of holidays
in Mauritius. Simple but yet very much attractive.

keywords :
Sea, Sun, White beaches, Holidays, Beautiful Coral Red

PATH 2

The 3rd logo proposal is the most exciting,
dynamic, joyful and adventurous of all 3 paths.

It goes direct to the point with a fresh, trendy,
contemporary look which connect to the
audience being targeted... the tourists

“sac a dos”, who want to visit the island.

keywords :
Sea, Sun, White beaches and adventure
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